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GSA is a flagship initiative of ET Edge
with a strong footprint in sustainability
landscape. Over the past few years, GSA
is creating a platform for global
changemakers who are committed to
achieving sustainability. It has grown
into a truly global program that is
impacting the economies to be more
inclusive and sustainable. We believe
that this platform will serve as a
foundation for thought leadership and
changemakers committed to net zero
and climate action.

Building on the success of such
landmark initiatives, ET Edge s
well-positioned to lead global and
scalable campaigns, activities and we
are constantly deepening our roots in
the initiatives to create a sustainable
environment.

Key highlights

10 2~ 05+

ACTIVITIES

B 5000+ 2

AUDIENCE

500+

NETWORKING SESSIONS

?if

200+

SPEAKERS

Participation across Stakeholders

50 +

MINISTERS/
POLICY
MAKERS

= 200+

25+ L

PARTNERS

INDUSTRY
LEADERS
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UN AND GLOBAL f\

ORGANIZATIONS

s
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+ NGO’S/PLANET
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ACTIVITY IMPACT

10+

Countries

%

20+

Round Tables /
Webinars

bM+ 500K+

Total Reach Video Views
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KEY INITIATIVES

Our journey began with SDG Summit and has led to foundation of Global Sustainable Alliance.

GLOBAL
SUSTAINABILITY
ALLIANCE

[ SDG SUMMIT | i [ SUSTAINABLE ORGANISATIONS | WATER & WASTE | : [SUSTAINABILITY DIALOGUES|

ESG AND NET ZERO SUMMIT ‘ % ESG ROUNDTABLES
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KEY AREAS FOR BUSINESS T0 FOCUS ON

Recycling Water and waste Decarbonization
management

i

Climate changé

Plastic Pollution Business Resilience
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SDG SUMMIT 2023

The Global Sustainability Alliance (GSA) is one of the premium properties of ET Edge. It is the largest platform of global
changemakers, individuals and organizations who have championed sustainability. There are number of initiatives in different
formats like roundtables, webinars, events, leadership dialogues; under the umbrella of GSA distributed across the year.

The upcoming 5th edition aims to transform the world
by changing ideas to solutions. It focusses on assisting
businesses towards more environment friendly
practices by tracking and reducing emissions. The
summit will convene leaders from government,
business, international organizations, and civil society
along with a diverse group of experts and innovators to
initiate, accelerate and scale-up entrepreneurial
solutions to tackle climate change and advance
sustainable development.

Conceptualized & Executed by
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THE EVENT HIGHLIGHTS

Networking with global and subject leaders

10+ 05+ g3 ﬁ

ACTIVITIES

@_  PrODUCT

i SHOWCASE |
OF RIGOROUS ACTION- @ P OOLs | SPEAKERS
ORIENTED DISCUSSIONS i

]000+ f% ATTENDEES

PARTICIPATING
COUNTRIES
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WHAT CAN YOU EXPECT? e

Immersive two-day conference covering macro and micro issues

Focused Roundtable Discussions and break away panel discussions on each of the Goals with
an action-oriented agenda High level countries dialog on ESG's and SDG's

B2G dialogues and virtual meetings to identify potential areas of cooperation and
working together between countries State workshops on focussed SDG'S

Pledge session highlighting the top businesses and conglomerates and their commitment for
a better planet and Net Zero Emissions

Spotlight sessions facilitating inter country dialogues amongst government agencies
for benchmarking and exchanging best practices and ideas.

ET Edge and Futurescape 9th Sustainability Index to be released at the summit.
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COME BE A PART OF THE CHANGE BECAUSE!

\ 4

Your organization has made Sustainable Business Practices a part of its DNA - Share them with the world.

Your products and services strive to make the planet a better place to live - Meet likeminded potential
organizations and individuals to expand your business footprint.

A\ 4

You and your organization are responsible for implementing the SDGs in varied capacities.

You want to understand and learn what impact Sustainability can have on your Business.

L A AN 4

Surge in Sustainable investing in the wake of the coronavirus pandemic

\ 4

The Butterfly Effect: Looking to the stars and celebrities to make the SDGs viral
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KEY TOPICS o i
SUSTAINABILITY AND STRENGTHENING DECARBONIZATION GREEN MOBILITY AND
BUSINESS RESILIENCE ECONOMIES INFRASTRUCTURE
CLIMATE CHANGE AND TIME TO TRANSFORM: HOW ANCHORING THE 2030 CREATING A MORE
CARBON CREDITS BUSINESS CAN LEAD THE AGENDA IN NATIONAL SUSTAINABLE WORLD

TRANSFORMATIONS NEEDED DEVELOPMENT PLANS AND THROUGH TECHNOLOGY
TO REALIZE THE SDGS STRATEGIES

POWER DISRUPTED: SURGE IN SUSTAINABLE THE BUTTERFLY EFFECT:

PATHWAYS FOR DECARBONIZING INVESTING IN THE WAKE OF LOOKING TO THE STARS AND

ENERGY AND RESOURCES THE CORONAVIRUS PANDEMIC CELEBRITIES TO MAKE THE

SDGS VIRAL
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THE KEY HIGHLIGHTS OF THE EVENT

BUILDING, CITIES, STATES

0] SUSTAINABILITY AWARDS 05 COUNTRY PARTNERSHIPS

02 LAUNCH OF SUSTAINABILITY GLOBAL PRESENCE- VOICES OF
ANTHEM 06 INFLUENCERS AROUND INNOVATION

03 LAUNCH OF SUSTAINABILITY
REPORT O MINISTRY PARTNERSHIPS

[/ COMPANIES IR FIRST OF SUSTAINABLE
SUSTAINABILITY WALL
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GLIMPSES OF SDG SUMMIT
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GLIMPSES OF SDG SUMMIT
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GLIMPSES OF SDG SUMMIT
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GLIMPSES OF SDG SUMMIT
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STATE GOVERNMENT FELICITATIONS
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EXCLUSIVE SESSIONS

e

STAIMABILITY ADNVOCACY
T R ONMENTAL PROTECTION?

REIMAGING SU HLL
WHAT HEXT FOR ENVIROHMMEN

PING SUSTAINABILITY ADVOCACY
HEXT FOR ENVIRONMENTAL PROTECTION?

MATIONAL MISSIONS SPEAR-HEADIMG THE CAUSE OF
CLIMATE COMTROL | ENVIROMMERNT RESTORATION)|
SUSTAIMABLE HABITAT| REPLEMISHIMNG EMERGY RESOURCES
FOR A BETTER FUTURE
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EXPO ZONE
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Fe(Ex EY SKODA | VOLKSWAGEN === ‘
EXDFESS- Build_inq e SKODA AUTO Volkswagen India Private Limited —_——_——= ==
working world
ROUND TABLE ON ROUND TABLE ON ROUND TABLE ON ROUND TABLE ON
FEDEX ESG EY ESG CARBON NEUTRAL SCALING-UP THE
LEADERSHIP LEADERSHIP E-MOBILITY: WAY TO SUSTAINABLE MANDATE
DIALOGUE DIALOGUES ZERO PLAN IN YOUR ORGANIZATION
E \
\PALER POLAAD Embassy of Sweden
R z?l.T 'lj JT-.:("SH FB::":--LTI HE""‘I [hlhl-
ROUND TABLE ON ROUND TABLE ON ROUND TABLE ON
ROADMAP FOR BOLD SOLUTIONS SUSTAINABLE
VOLUNTARY SUSTAINABLE MATERIAL INNOVATIONS ENABLING
CARBON AND GREEN SWIFT TRANSITION OF
MARKETS INFRASTRUCTURE ESGS TO SDGS
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GSA ROUND TABLES
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ET Edge launched the #PlanetBuddy campaign as a step toward a greener future.

Attendees were given saplings to plant and influence our community towards SDG. As a result,
we saw participation from the attendees as well as people on social media following ET Edge. People
participated and posted a picture with a pledge to plant thus making the #PlanetBuddy campaign a success.

________________________________________________________________________________________________________________________________________

350  s80K  @lM+ |  15k

IMPRESSIONS TOTAL VIEWS #PLANETBUDDY

________________________________________________________________________________________________________________________________________
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The next series of GSA, ESG and Net Zero Summit had a DIY
Recycling/ Upcycling activation. We conducted an activity on
making natural potpourris. The activity was planned to encourage
our community to support ESG & Net Zero. We used discarded
flowers and dried them. Otherwise, these flowers would have been
wasted and would have contaminated our rivers. The essential oils
and dried flowers were to be combined to create a personalised
potpourri blend that could be taken home.
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MEDIA AMPLIFICATION

PRESS
RELEASES

SOCIAL
MEDIA

DIGITAL
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Amit Kapur
Joint Managing Partner Susiainable Development Goals

pnd Fut

Rankings 2019 - India's

Wednesday 28 September 2022
16.10 - 16.40 IST

On panel at the
ET SDG Summit 2022

In the year 2000, workl ladaers prosnised to halve exirema poverty by 2015 with a gichal
plan called the Millennivm Development Goals (MDGs), Thanks to a global efford

combining milicns of changemakers, real progress has been made with India folowing a strides to
hofissic approach towards achisving its 2000 Sustanable Dewalopment Goals (206Gs) at the ET SDGa et Surmdtiit Reld i the
targets through the Bunch of vankous inlistves. wcals, while infosys, BPCL, Mahindra & Mahindra and ITC feature among the

comprehensiee lis1 of corporale:

tainable development goals. The 5

city. The 2019 editon was topped by Tata

A Blueprint for Scaling
Voluntary Carbon Markets

Hiorwever, this davelopment agenda neads i ba pursued in 8 halistic, sustainabla mannar,
in keaging with the needs of the environmaent wo exisd in, ulilising the resowrces at cur
dispasal o achieve Ihe workd we want. Doing 30 wil reguire 8 of us 1o work in tandem and
take action on the things thal matier mast 10 people everywherna,

Initintives laken by each of them around thred major

wHsammantal and creinl Tha 998 findinne sica inbGsi
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The sustainability edge: Smriti
Irani, Bhupendra Yadav to grace
The Economic Times SDGs
Summit 2022 that aims to
change ideas to solutions

[l Bl INDIA BUREAL | SEF2H

00006 O¢

Representative image Plmbay

Az we near the 27th United Nations
Climate Change Conference (aka COP 27),
scheduled for November 2022, feslings of
anxious anticipation, dread, and hope
prevail worldwide. However, if you want
to entertain a tantalizing appetizer before
our world leaders announee our planst's
face, The Economic Times has returmed
with the 4th edition of its SDGs Summir.
The event aims to gange and influence the
privats and public discourses towards
advancing sustainable development,
focusing particularly on the climate
behemaoth, with representation fram 20+
countries, 100+ companies, 200+
speakers, and 5000+ delegates.

Seweral major business, government, and
institutional leaders are expectad to
gather at the Hyatt Regency in New Delhi
on Wednesday, September 28, for the
Global Suztainabiliry Alliance SDG
Summit 2022, organised by the ET Edge.

EINSICHTS

EHERQY, SDGS AMD ESG

Hector Gomez Ang,
Regional Director, South
ﬁ:a - IFC: We are
remely confident that
India will lead the way in
climate mitigation

sOULIMN O B

f ¥ n = ©

As a large developing economy with over
L3 billion people, India’s climate
adaptation and mitigation ambitions are
not just metamorphic for India but for
the eomplete planet. Green finance
investments will play a eritical role in
enhancing the efforts strongly and

sustainably.

In the past few years, India has displayed a
strang obligotion teward glebal goals, after
the adoption of Sustainable Development
Geals (SDG) in the year 2015 Since then, it
has made significant advancements in
encouraging, advecating, and implementing

chimate-neutral and innevative programs as

well as jJIJlIf_'IL': to achieve its commitment.

Q

B T Ecosonne Tives

Mopasto

A

ESG Software
Demo

Leamn More: »

INITIATIVES
Time for Action:

Sustainability and Beyond
-Ideas to Solutions

28 September 2022, Delhi: It is
increasingly cracial for firms to look at
sustainability as a concrete goal while
aligning and integrating it with their core
businesses. Firms are articulating their
strategies for a sustainable foture as they
strive to meet the global commitment to
the 2030 goal. There is a need to build a
cohesive roadmap that builds a wide-
ranging viewpoint from which to
approach global crisis mitigation,
economic recovery, and development.

The Sustainable Develepment Goals

EINSICHTS

SDGS AMD ESG

Sustainable by design, a
key strategy for Thermo
Fisher Scientific

=
8 454

f v

ASHWAMI MISHRA

in = ®©

Amit Chopra, Managing Director-India, and
South Asia explains how sustainability is
ingrained within the company.

Healthcare! pharmaceutical and life
sciences organisations have historically
embraced the social pillar of environmental,
social and governance (ESG) efforts, caring
tor patients and creating medications,
vaccines and devices that improve human

health and save lives.

Healthcare and life sciences-focused
solutions provider Thermo Fisher Scientific
has raised its interim greenhouse gas
emissions target. It is now targeting a
reduction of more than 50% in Scope 1 and
2 operational emissions by 2030, compared

to its prior 30% goal

“Sustainghili : :

EINSICHTS

SDGS AMD ESG

Sustainability is at the
heart of our strategy:
Schneider Electric India

ASHWAN

MISHRA

Anil Chaudhry, CEO & MD of Schneider
Electric India Private Limited believes that
a more electric and digital world is key to
addressing the climate crisis.

Sustainability has become increasingly
critical for organizations to remain relevant

and competitive in today’s world.

Much like digital transtermation, driving
sustainability requires organizations to

transform every division of their business.

ET Insights caught up with Anil Chaudhry,
Zone President, India and CEQ & MD of
Schneider Electric India Private Limited
to understand how the energy manogement
and automation company, with operations

in more than 100 countries is building a

N\custminables bucingsce mnd camenn

SUSTAINABILITY
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SDG Days - Awareness
& Acknowledgement

Posting about special days
pertaining to SDG goals

15 July
World Youth's Skills Day

12 Aug
International Youth Day

19 Aug
World Humanitarian Day

15 Sept
International Day of Democracy

16 Sept
International Day for the Preservation
of the Ozone Layer

21 Sept
International day for Peace

22 Sept
World Car Free Day

26 Sept
World Environment Health Day

)

Planet Buddy
(Influencers Activity)

Featuring the efforts and spirit of the
#PlanetBuddy who is walking an extra mile to
build a more sustainable planet

On ground activity

We aim to raise awareness On 22 September,
World Car Free Day in collaboration with Local
autharities and Public schools.

It includes actionable activities like

walkathon and cleanup drive.

Media and PR amplification of the sustainable
cause.

Radio collaboration for
#PlanetBuddy

Mission 2030

Curating knowledge-based articles to
provide an overall outlook of the ultimate
objectives of SDG that are highlighting 5Ps
of mission 2030
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MARKETING STRATEGY (2023 - 24)

\ el oo 0 e - Content Driven Campaigns (Event Specific) post/videos

- Emailers « Alternate Sustainable practices in Fashion, Events, Home etc.
r - Speaker updates o « Static/dynamic banners on internal and external websites

» Agenda driven communication « Print, TV, ETinsights & ET.com/Toi.com

- Media Partners & Alliances .« Polls

» Video content dissemination - Speakers & Partners .« Newsletters

Promotions across SOCIAL MEDIA

Online amplification on all SOCIAL MEDIA PLATFORMS like Facebook, Twitter and Linkedin. Below given are indicative numbers on
the outreach through the social media handles that will be used for different sources:

in 4 f o far

LinkedIn Twitter Facebook ET.com ET Insights For more details:
42.2k+ 5.3k+ 38k+ 20 million 50k+ www.et-gsa.in

Followers Followers Followers monthly visits viewers

Conceptualized & Executed by

V4Edge



GLOBAL
SUSTAINABILITY
ALLIANCE

506 suMMIT IR

CCCCCCCCC lized & Executed by

ZEdge



